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1. INTRODUCTION

Tourism is travel for recreational, leisure or business purposes. The World Tourism
Organization defines tourists as people Travelling to and staying in places outside their usual
environment for a period not less than 24 hours and not more than one consecutive year for
leisure, business and other purposes’.

Tourism requircs necessary infrastructure and services for the toursts. It is a
conglomeration of several activities and has the potential to stimulate emplovment generation in
related fields like Hotels, Transport, Shopping, Food, Entertainment, Guiding etc. It is the
hospitality sector which binds together a lot of other employment generating sectors through
hackward and forward linkages.

Ower the past decadez tourism has experienced comtimued growth and deepening
diversification to become one of the fastest growing economic sectors in the world. Today the
business volume of tourism equals or even surpasses that of Oil exports, Food Products or
Automobiles. The contribution of tourism to economic wellbeing depends on the quality and the
revenues the tourism sector offers. At present scenario, Tourism contributes 10%4 of World GDF,
creates 1 in 10 employments, create 14 trillion USD in exports, 7% of World's exports and 30% of
Services exports.




Chilika Lake

Tourism is a highly labour mtensive sector. According to an estiimate, for every million
rupees investment, Tourism Sector creates B9 jobs as against 45 jobs in Primary Sector and 13
jobs in Secondary Sector, The ratio of indirect jobs to the direct jobs in the Tounsm Sector is
approximately 3:1.

It is difficult to quantify the exact number of jobs created in the Tourism Sector especially
indirect jobs, as the areas are very vast, varied and diverse in nature.

Growth of Tourism also strengthens the local economy as it helps flow of money including
foreign exchange camings from one region to the other. Top priority is therefore accorded for
development and promotion of Tourism in Odisha.

2, ORGANISATION

2.1 Though started as 2 Public Relations activity and later as a part of former Home
Department (PR) since 1960, Tourism became a regular function of the Government with the
creation of Tourism and Cultural Affairs Department in the erstwhile P&S Department
Resolution No.17313—Gen, dated the 13" November, 1973, The Department thus created was
subsequently renamed as Tourism, Sports & Culture Department in G.A. Depantment Resolution
No.14386 =Gen, dated the 10° June, 1580, In course of further re-organization of Departments,
a geparate Department wag created for Tourizm in G.A. Department Resolution No. 270 = Gen,
dated the 2™ Janmary, 1991, Again, a new Department of Tourism & Culture was created in G.A.
Department Resolution No.29049 —Gen, dated the 30™ December, 1995, Again vide Notification
No. GAD-SER2Z-RB-0001-2018-6330/GEN dt. 6" March 2018, Tourism & Culture Department

has again been separated and now functioning as an independent Department.
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2.2 The Department of Tourism has a composite office. Directorate of Tourism is a part of this
Composite office. There are 35 Tourist Offices, 30 Tourist Offices are in 30 districts af the State
such as Pur, Khurdha, Nayagarh, Cuttack, Jajpur, Jagatsinghpur, Kendrapara, Balasore,
Bhadrak, Mayurbhanj (Baripada), Keonjhar, Sundargarh (Rourkela), Sambalpur, Bargarh,
Tharsuguda, Deogarh, Dhenkanal, Anpul, Balangir, Sonepur, Kalahandi (Bhawanipatna),
MNuapada, Koraput, Ravagada, Malkangiri, Nabarangpur, Kandhamal (Phulbani), Boudh,
Ganjam (Berhampur), Gajapati (Paralakhemundi), 2 Destination Offices are in Bhubaneswar
and Konark, cach headed by a Tourist Officer and 3 Tourist Offices outside the State, cach
headed by an Assistant Director, are at New Delhi, Kolkata and Chennai.

2.3 There are 7 Tourist Information Counters- 3 inside the state at Bhubaneswar Airport,
Bhubaneswar Railway Station and Puri Railway Station and other 4 outside the state at Howrah
(WB), Vizianagaram (AF) , Raipur (Chhattizgarh) and Mavi Mumbai (Maharashira) for aszisting
tourists.

2.4. A public sector undertaking namely, Odisha Tourism Development Corporation Lid.
(OTDXC) is  functioning under the administrative control of the Department of Tounsm,
constituted in Tourism Department  Resolution No.3221/TSM, dated the 27° February, 1979, it
was incorporated under the Indian Companies Act, 1956 on the 3 September, 1979,
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1.5 With an objective o spread and impart quality tourism education in the state, in 200405, the
State Govl. has set up a Food Crafi Institute at District Tourizsm Centre, Balangir as a joint venture
scheme of Ministry of Tourism, Government of India. Subsequently the Institute is upgraded to
State Institute of Hotel Management {SIHM), Balangir on 18" October 2010 and the Institute is
affiliated to NCHMCT (National Council for Hotel Management & Catering Technology),
Noida, UP=201301. The Institute has launched 4 years Bachelor Degree programme in hotel
management called as Bachelor in Tourism & Hospitality Studies (BTHS) affiliated to Utkal
University of Culture, Bhubaneswar, Odisha in the month of May, 201 3.

Courses Offered Duration Intake
Bacholor in Tourism 4 years L1
& Hospitality Studies
Dip. in Food Production 1 & %% vyear 30
Dip. in Food & Beverage Service 1 & 4% year 40
Dip. in Frool Office Opemtion 1 & ' year 40
Dip. in House Keeping Operation 1 & ' wear 40
Craftsmanship Certificate Course 1 & ' years 30
in Food Production
Craftsmanship Certificate Course & months 30
in Food & Beverage Service

3. OBJECTIVE

3.1 The main objective of the Department of Tourism is to increase tourist traffic to the State,
extend their duration of stay, create basic tourist infrastructure, promote and position Odisha as
one of the preferred destinations both in the domestic & international markets. To achieve the
above objectives, the Tourism Department has adopted a multi-pronged strategy to promote
tourism aggressively in the source markets. During the yvear 201 7-1% the tourist arrival to the state
was 1,43,64,541 against. 1,31,90,224 in 2016-17 with a growth rate of 8.90% over Previous Year.
There has been a steady increase in tourist amival in the state due to regular and extensive
marketing campaigns.
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DOMESTIC & FOREIGN TOURISTS VISIT TO ODISHA

Year o | Oumide | | Boreign |% Grand Total |
Ar [From Odisha| Ouee Total | orgpiy| Forelgn | % growth growth

01314 | 60,38,746 4025326 | 10064072 831 | 67400 | 287 10131472 | 8.27

1415 | 6630499 | 4420852 (1,005,351 e8| 72215 | a8 |naasses | 9w

01516 | 7240304 48,27391 |[1,20,67,695| 920 | 67364 [(=)6.72 12135059 | 9.09

W67 | 7867321 | 5245407 |131,12,728| 866 | TI496 | 1504 |11900224 | 868

2017-18 | 83,56,603 3T.04.943 114261546 | 876 | 102995 3290 | 14364341 | RS0

3.2 ATourist Profile Survey was conducted during the period 2013-14. According to the survey
it is found that the average duration of stay and spending of a foreign tourist is 11 days and
Rs.4,167/-per day while that of the domestic touristis 3.7 days and Rs 2,763/~ per day. Estimated
inflow of money on this basis to the State through tourist spending during the year 201 7-18 was
15,051.82 crore,

4. STRATEGY

4.1 The Department of Tourism has adopted a multi-pronged strategy for promotion and
development of tourism by creating required infrastructure and requisite facilities within the
State and organises effective publicity and promotional campaign within and outside the State.

4.2 The Department of Tourism is the nodal agency to formulate plan & policies for the
development and promotion of tourism, In the process, the Department consults and collaborates
with other stakeholders in the sector including various line departments and trade representatives
for balanced development of tourism.

4.3 A new Odisha Tourism Policy in 2016 has been launched. The policy aims at creating an
atmosphere which will attract more investment through liberalized incentives and benefits.

4.4 The subject of tourism is basically government sector led and private sector driven industry
where government acts as a catalyst and facilitator, formulate plans, policies & programmes for
tourism development. The private sector plays 8 more proactive role where they invest money
and get profit out of that.

4.5 A place with the potential to attract tourists from outside is generally known as Tourist
Centre. As on March' 2018, 357 places have been identified as Tourist Centers in the State.
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Maa Kichakeswar Temple, Khiching Phurlijhamana Scenlc Baauty

4.6 The infrastructure of tourism development falls into two categories, basic and touristic.
While road, electricity, water, external and internal transport, postal and tele-communication,
medical care, etc. constituie basic facilities; accommodation, restaurant, public convenience,
organised & guided tours, recreation and guide services, elc. constitute tourist facilities,
Availability ofbasic facilities 15 a prerequisile for création of tourist [acilities.

4.7 With the creation of OTDC in 1979, the tourist facilities, like accommodation and transport,
hitherto operated by the Department as promotional ventures, were entrusted to OTDC with
effect from 01.09.1980 to operate on commercial basis. The Department, however, continues to
create and operate new tourist facilities as promotional ventures for budget tourists.

4.8 Tourism marketing and publicity is one of the major functions of the Department. The
Department organizes some festivals directly and supports some tourism festivals onganised by
various stakeholders for promotion of toutism. Attractive advertisements both in print and
electronic media are released, advertise through hoardings, in=flight magazines, irade journals
ete. for promotion of tourism. Aftractive theme based documentary films on tourism are
prepared. Under Hospitality schemes, the Department extends hospitality to Tour Operators,
Travel Agents etc. to visit Odisha to get first hand information and on retum give wide publicity
which is much cheaper way of promoting a destination. Tourism stakeholders of the state are also
gsuppotted financially to promote the state cobesively.

4.9 Tourism Development Committees have been formed in places like Dhauli, Ramchandi,
Kalijai, Barunei etc. in association with Dist. Administration to develop and promote Tourist
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5.

5.1 Tourism Publications and Publicity:

The Department has published a new Tourist Map of Odisha. A new booklet titled “Odisha
— The perfect holiday destination™ and "Odisha — The Image of India™ have been printed.
Attractive souvenirs and T-Shirts on 22™ Asian Afhletic Championship have been
prepared. A new Coffee Table book titled “Odisha's Ecotourism Treasure™ has been
brought out.

51 Advertisements (Print Media): Advertisement is one of the powerful channels of
communication to create public awareness. The Department of Tourism has brought out B
new creatives on different themes for advertisement Attractive and innovalive
advertisements were released in the year 2017-18 for promoting Odisha as a Tourist
Destination in the following magazines.

I. Category:=In-flight
IndiGo Hello 6E Catalogue, Airports India and Air Vistara

Il. Category:=International
Travel+Leisure (South East Asia), Expressions { Thai & Eng), Conde Nast Traveller India,
NG Traveller { UK), Indes (French), India & You (English), Destino La India ( Spanish ) &
Indien fur Sie { German )

1. Category:=Travel
Discover India, Today's Travellers, Outlook Traveller, Loncly Planet India, Mational
Geographic Magazine, Travel+ Leisure (India & South Asia), Trav Talk, The Taj and
Trendy Travel Trade with Food & Shop ( T3FS)

IV. Category:=Tabloids
TTJ (Travel Trade Journal)

Y. Category:-{zemeral
Exotica, Outlook, Outhound International, The Week and Reader Digest

V1. Category:-Entertainment & Life Style
Grihalakshmi, Stardust {English & Hindi), Savvy, Society, Society Interiors and Health &
Nutrition, Filmfare, Better Photography

¥IL Category:-Regional

Chitralekha (Gujurati & Marathi)
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53 Advertisements (Electromic Media) : For promotion of the Odisha Tourism the following
TV Channels have been engaged for electronic media campaign.

INTERNATIONAL CAMPAIGN

rﬁ. Namié of the Network Nuite of the Channel

1. PHseovery Communication 1, Drizcovery & TLOC
p ¥ Turner 1. CNN Intermstional
3. Travel XP 1. Travel XF HID

2. Travel XF HI> Europe

3. Travel XP 4K North America

5. Travel XP 4K Europe

4. MG Fox) Mational Geographic

5. Euro Nows Euro Mews{ World Wide Nebwork)

NATIONAL CAMPAIGN
i Digcovery Commumication 1. Discowery

2. TLC
_ _ 3. Animal Planet
2 India Today Group 1. Aajtak
2. Tez

3. Dilli Aajtak
4. India Today TV=-English
k ABP Mews Network 1. ABPF Mews
2. ABP Majha
ABP Anand
ABP Asmita
Travel XP HD

., Travel XP HI Tamil

NDTV Good Times
NDTV India
NOTY 24 X7
NOTV Prime
Star Plus
Star Gold
MNGC
Fox Life
Star Movies
Timees Mow
ET Mow
Movies Mow
Zoom
Zee TV
Zee Cinema
& Piciure
History TV 18-58D, History TWV18 HD
_ _ & FYITVIR
10. | Sony Entertainment 1. Sony Eat. TV
Television 2. Somy Pal
11. | ITV Network INDIA NEWE
12. | Graphisads Pvt. Ltd. Sadhne National
13. | ViacomlB Colours 31, Comedy Central SD, VHI
5D MTV SD. MTV Beat 5D

4, Travel XP

L8 NDTWY

B, Star India Pve. Lid.

7. Times Metwork

8. Zee Media Network

" Bk = o [k e =4 L (o PRl | = o R P = [ ot s |

9. AETHM TV Network
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REGIONAL CAMPAIGM
81, | Name of the Network Name of the Channel
N,
1. OTvV OTV News
2 Eastern Media Kanak TV
3. Fee P{al:'nﬂa feo Ki]'i]']iﬂ. TV=0dia
4, ETV=-0dia ETV-Odia
5. F7 Broadcast Pvt. Ltd. Mews World Odisha
f. Summa Feal Media MNewsT-{idia

54 OUTDOOR BRANDING
(a) Alrport Branding at Mumbai, Delhi, Kolkata & Bhubaneswar

With a view to promote Odisha Tourism in the Western, Northern & Eastern part of
India, Mumbai, Delhi, Kolkata & Bhubaneswar Airport Branding has been started.

{h) Metro Train Branding

To create massive awareness campaigns for the passengers commuting in Metro
trains, Metro train branding has been started at Mumbai Metro.

5.5 Website: The Odisha Tourism Website (www.odishatourism.gov.in) contains tourism
information and highlights the various tourism products of the State. The website has

recently been upgraded.

5.6  Toll free Number: Toll-free phone, bearing number 1800 208 1414 is available for
information and assistance for the tourists.

57  Audie Visual: 2 (Two) nos. of short films titled “Paradise Unexplored” & “Waterfalls of
Odizha™ and a DVD titled *"Go India Odisha™ on Odisha Tourism have been produced.

58 TOURISM EVENTS & TRADE FAIRS PARTICIPATED & ORGANIZED BY
ODISHA TOURISM

58.1 NATIONAL LEVEL EVENTS
i. Organisation of IATO Convention

Odizha Tourism in association with [ATOQ, the apex body of Travel Trade in the
country organised the 33" Annual Convention of Indian Association of Tour
Operators (IATO) from ™ -10" Septemnber, 2017 at Bhubaneswar. More than 1000
Tour Operators, Travel Apents, Opinion Makers ete. participated in the Convention.
Three Post-cvent FAM trips were organised by the Deptt. The programme was
inaugurated by the Hon'ble Chief Minister, Odisha attended by Union Minister of
Tourism, Secretary, Tourism Gol & other dignitaries.

ii. KalingaInternational Buddhist Conclave

The 4" Kalinga International Buddhist Conclave (KIBC) was held at Udayagiri &
Bhubaneswar from 10" to 12" April 2017 attended by Scholars & Researchers and
Tour Operators from within and cutside the country.
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iii. Organisation of Odisha Travel Bazaar (OTEB) at Bhubaneswar

iv.

vi,

At the behest of Odisha Tourism, a Mol was signed with FICC] for organization of the
Odisha Travel Bazaar at Bhubaneswar on the lines of Great Indian Travel Bazaar
(GITB), Jaipur. The first ever Travel Bazaar was held from 15* = 17° October 2017
attended by 45 Foreipn Tour Operators, Inbound Tour Operators, Domestic Tour
Operators, Bloggers, etc, The event is followed by 3 post event Familiarisation Tours to
different destinations of Odisha. The Mol has been signed with FICCI for a period of
three years. The second edition of the OTB will be held from 5"=7" October 2018,

Imternational Tripitaka Buddhist Chanting Programme

An Intermational Tripitaka Buddhist Chanting Programme was organised by Odisha
Tourism at the Buddhist sites of Ratnagiri-Lalitgiri and Udayagiri from 19" = 21"
December 2017. 120 nos. of monks from different countries like Singapore, Malaysia,
Thailand, China, Taiwan and USA participated in this 3 days cvent.

Organisation of National Birds Festival at Chilika

Odisha 15 a naturalist's paradise. With a view to promote its natural resources and
specifically Chilika, the largest brackish water lake in Asia, the first ever National Birds
Festival at Chilika was organised on 27" & 28" January 2018 at Mangalajodi. The event
was jointly organised by Odisha Tourism, Forest & Environment Department and
Chilika Development Authority.

Participation in Travel & Tourism Fairs

Sl Mo, | Name of the Event Date
1. | TTF Ahmedabad 1* 3™ %_embﬂ 2017
2. FHRAI Convention, Bengaluru 14 " =16 September 2017
3. ITTF New Delhi 14" 27" November 2017
4, | OTM Mumbai 18"=20" January 2018
5. SATTE New Delhi 31" Jamuary- 2™ February 2018
. GITE Jaipur 21" 23" April 2018

vii. Organisation of Domestic Road Shows

LI [ Road Show at Ahmedabad

| 19" January 2018
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S5.8.2. STATE LEVELEVENTS

i. Organisation of Khandagiri & Udayagiri Festival

With a view to give a boost to the tourism potentials of the state capital in and around
Khandagiri-Udayagiri Hills, a festival of culture and cuisine titled Khandagiri & Udayagin
Mahotsav was organised for the first time in the foothills of the twin hills from 25° =28"
Tanuary 2018. The Mahotsav was organised by Odizsha Tourism in association with BMC,

BDAand HEAD,
ii. (riher Events
5l | Name of the Event Date Venue
Mo,
1. | World Tourism Day 27" September 2017 All Orver State
2, | Bali Yatra Festival ®_ 11" November 2017 | Cuttack
3. | Konark Festival 1% = 5% December 2017 Open  Air  Auditorium,
Konark
4, | International Sand 1# - 5® December 2017 | Chandrabhaga Beach,
Art Festival Konark
5. | Toshali National Crafts | 15" -27" December Janata Maidan,
Mela 2017 Bhubaneswar

6. | Mukteswar Dance 14% = 16" January 2018 | Mukteswar Temple
Festival Complex, Bhubaneswar
7. | Rajarani Musical 182 — 20" January 2018 | Rajarani Temple
Festival Complex, Bhubaneswar
8. | Adivasi Mela 26" January — 9* IDCO Exhibition Ground,
February 2018 Bhubaneswar
%, | Dhauli=Kalinga 9* 211" February, 2018 | Foothills of Dhauli
Mahotzav
10. | MSME Trade Fair 5% 10" March 2018 IDCO Exhibition Ground,
Bhubaneswar
583 International Events
5l MNo. MName of the Event Date
1. World Travel Mart 5 - 3! Movember 2017
{(WTM), London
2. ITE, Betlin (Germany) | 7° - 11° March 2018

5.8.4 Other Highlights
i. Holiday I} Best Heritage Destination Award for Konark

Odizha Tourism has bagged the 'Holiday 1) Best Heritage Destination Award for
Konark' in a glittering ceremony held at Taj Mahal Hotel (Mansingh Road), New Delhi
on 11* of May 2017 conferred by 'Holiday IQ', India's largest travel community & travel
content website portal.
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ii. Award to Odisha Tourism (Gopalpur-on=-Sea) in Beaches and Coastal category
Basing on India Today Group nation=wide online and readership survey, Gopalpur-omn=-
Sea in Odisha has been adjudged as the first Runners up in Beach and Coastal category.
The award ceremony was taken place on Thorsday, 20* April 2017 at 6.30 PM at Hotel
Lalit, New Delhi,

fii. Mol with Aditya Birla Management Corporation Pvt. Litd. (ABMCPL)

Odisha Tourism haz sipned a MoU with Aditya Birla Manapgement Corporation Pvt.
Ltd. (ABMCPL) on 24.05.2017 for operation and management of Interpretation Centre at
Khandagin-Udayagini. The project is going to be operationalized on the theme of Eternal
Gandhi Interactive Museum on the theme of Truth & Non=-Violence (Ahimsa) of Mahatma
Gandhi including Jainism. The project invelves installation of a life size statue of Mahatma
Gandhi with interactive multimedia show relating to the teaching of Mahatma Gandhi and
depiction of the tenets of Jainism. The centre will be called Eternal Gandhi Peace Centre
= A Joint [nitiative of Government of Odisha & Aditya Birla Group.

iv. Moll signed with Forest & Environment Department for promotion of Eco-
Tourism

The Tourism Department has signed a Mol with Forest & Environment Department for
development of eco=tourism in the state. As per the Mol the Forest Department will create
mfrastructure within the cco-sensitive zones and marketing and publicity will be
undertaken by Tounism Department.

v. Ddisha Water Sports Goidelines-2018

With a view to tap the vast water resources in shapes of lakes, lagoons, water bodies, nvers,
coastal belts ete. for use of the tourists, a new Water Sports Guidelines has come into force
w.e.f01.07.2017. Further in supersession of the “0Odisha Water Sports Guidelines 2017 a
new “Odisha Water Sports Guidelines 2018" has been formulated wvide Tourism
Department Notification no.405%TSM dt.11.04.2018 to regulate and foster water sports
activities in the state of Odisha.

vi. Operation of direct Air Asia International flight connection between
Bhubaneswar, Odisha and Kuala Lumpur, Malaysia

AMemorandum of Agreement (MoA) was signed on 17" Feb 2017 between Govt. of Odisha
and M/s Air Asia Berhad for operation of direct international air connection between Kuala
Lumpur, Malaysia and Odisha.

At the initiative of Odisha Tourism the inaugural flight of Air Asia has connected Kuala
Lumpur, Malaysia with Bhubaneswar, Odisha on 26* April 2017. This was a historic
occasion and proud moment for Odisha as this route opened a new floodgate to entire East,
South and South East Asian countries.
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The CEQ of Air Asia Aireen Omar, Senior Director of Malaysia Tourism Board, High
Commissioner of Malaysia at Delhi along with 11 member media team visited Odisha on the
inangural flight.

vii. Air India started operation between Bhubaneswar and Bangkok, Thailand

Al the persistent initiative of the State Government in Tourism Department, the first ever
International connectivity started to Bangkok from Bhubaneswar on 10° December 2017
carrying 20 tourists and returned to Bangkok with 38 tourists.

vili. Participation in Asian Athletic Championship

Odisha Tourism participated in the 22* Asian Athletic Championship held in the month of
July 2017. Odisha Tourizm organised special sightseeing FAM towrs for all athletics,
exocutive members etc. for 10 days taking them to different destinations of Odisha.

6. SPONSORSHIP AND FINANCIAL ASSISTANCE

The Cultural festivals supported & sponsored by Odisha Tourism during the year, 2017-18
were Chandipur Beach Festival, Talsan Beach Festval, Gopalpur Beach Festival, Parab
Festival, Dhanu Yatra Festival, Chilika Mahotsav, Guru Kelucharan Mohapatra Award
Festival, Gunjan Dance Academy, Anjali Children's Festival at Bhobaneswar, JDCA Film
Festival at Bhubaneswar, Bhajana Samaroha on the occasion of Siva Rain at Lingaraj
Temple , Bhubaneswar, Adivasi Mela at Bhubaneswar, Chausathi Yogini Mahotsav at
Hirapur, Paika Akhada at Khordha, Maa Budhi Santani Thakurani Festival, Makar
Mahotzav, Public Arts In Gopalpur (PAGO), Chilika Sheldluck Folk Art Camnival, Gonasika
Kendujhar Mahotsav, Lok Mahotsav=Sambalpur, Satkosia Mahotsav, Boita Bandana Utsav,
Ghumura Mahotsav, Panchaka & Badaosha Festival, Konark Pustak Mela, Baliapal Beach
Festival, Prafulla Kar Foundation (Kamala Desa Rajkumar), Barabati Nrutyotsaba, Spring
Festival, All India Classical Dance Festival, Guru Pankaj Utsav, Besides, the Department
also supporied Bhubaneswar Music Circle elc.

7. BARISTHA NAGARIKA TIRTHA YATRA YOJANA

Pilgrimage or Tirtha Yatra' holds a special significance in Indian culture as well as in other
cultures of the world. Pilgnmage 15 considered as a spiritual and divine experience and also
a deed of reward. Tradition of Tirtha Yatra or pilgrimage has always played an important
role in holding the diversities of Indian culture together and intact since ancient times.
Keeping this in view, the State Tourism Department offers a great opportunity to the poor
and deprived senior citizens of the State for realization of their lifelong dream of having one
Tirtha Darshan (Pilgrimage) and fulfills their spiritual aspirations, with the support of the
State, This scheme offered to people of all regions/faith. The scheme has benefitted senior
citizens over 60=75 years of age to undertake pilgrimage at Government assistance.
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Accordingly, State Govt. in Tourism Department had launched a new scheme, namely,

“Baristha Nagarika Tirtha Yatra Yojana®™
2583/TSM, dt. 01/02/20186, in collaboration with IRCTC.

vide Touwrism Dept. Eesolution No.

To start with, three pilgnm trains originated from Berhampur (RDC-Southern Division),
Bhubaneswar (RDC-Central Division) and Sambalpur (RDC- Northern Division) under
Full Tariff Rate (FTR) basis. During the current financial year 2017-18, an amount of Rs.
6.5 crores was provided in the plan budget for operation of the 3 pilgrim trains.

All the three trips have been successfully completed as detailed below:

Sl | RDCZones | Originating Destinations Period No. of
Na, Stations Pilgrims
| | Central Division | Blwbaneswar | Ajmer-Pushkar 23730° November, 2017 1024
2 | Southem Berhampur Tirapati-Vellore 4°-9" January, 2018 978
Division
3 | Northem Sambalpur Shiridi-Nashik- 16%-22™ April 2018 008
Division Traimbakeswar
Total 3000

8. TOURISM PROJECTS

8.1 With a view to create adequate tourist infrastructure and facilities within the State, Odizha
Tourism has undertaken to execute a lot of tourism projects in different locations through the
support of Govt. of India funds and State Budget.

List of completed projects sanctioned during 11" Plan
1. Harishankar-Nrusinghanath-Ranipur-Jharial as Tourist Circuit

2. Development of Kapilash-Toranda-Saptasajya

3. Development of Nandankanan-Khandagiri-Deras-Chandaka as Tourist

Destination

Development of Mahanadi Central Heritage under Destination Scheme
Development of Gurukul at Konark Natya Mandap (Hardware )
Development of Mahanadi River Heritage under Tourist Circuit Scheme.
Development of Sonepur-Khandapada-Narasinghpur-Cuttack
Development of Silk Route Circuit in Ganjam as Tourist Destination
. Development of Odisha Tourism Information Portal.

e ;oA

lﬂ Development of Barpali (Hardware)

2011=12

l. Developmentof Pipili under Destination Scheme

2. Developmentiof Gajapati-Eavagada under Cireuit Scheme
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List of Ongoing Projects sanctioned during 12 plan (year wise)
2012-13
Mo projects have been sanctioned
201314
1. Puri-Bhubaneswar-Chilika Mega Circuit phase-L1
2. Development of Varahipithe- Dhabaleswar-Matamatha Nau Vihar
3. Multimedia Show at Udayagiri-Khandagin Caves

1. Infrastructure development at Puri, Shree Jaganmath Dhame-Ramachandi-Prachi
river front at Deuli-Dhauli under Mega Circnit.

2.  Harisankar-Nrusinghanath-Patora under Cireuit Development Scheme
3. Komaput-Deomali- Sunabeda under Circuit Development Scheme
1516
Mo projects have been sanctioned.
2016-17

Development of Gopalpur-Tampara-Barkul-Satapada Coastal Circuit under Swadesh
Darshan Scheme.

2017-18
1. Developmentof Satyvabhamapur (Birth place of Utkal Gourav Madhusudan Das)
2. Development of Magura Pond at Cuttack
3. Development of Barehi at Ganjam
4. Developmentof Prempahad at Raigada
5. Development of Water sports facilities in the State
6. Purchase of 2 nos, of Buses
List of completed projects sanctioned during 12° Plan (year wise)
2013=14
1. Developmentof Chandrabhagaunder Destination Scheme has been completed
2. Development of Ekamra under Destination Scheme has been completed

3. Development of Talsari-Chandipur-Dagara under Beach Circuit Development
Scheme has been completed

4. Multimedia Show at Konark Sun Temple, Konark, Pun has been completed

5. Development of Atharanala under Destination Scheme has been completed
21516

Multimedia Show at Dhauli has been completed
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8.2
1)

i)

iif}

83

8.4

8.5

PPP& OTHERNEW INITIATIVES
6 (Six) nos. of Tourism units have been leased out on PPP mode during 2017-18
1. Panthazala, Khiching
2. Panthasala, Ranipurjharial
3. Wayside Amenities Centre (WAC), Chandikhol
4.  Wayside Amenities Centre {WAC), Sunabeda
5. Wayside Amenities Centre (WAC)H, Rameswar
6.  Tourist Reception Centre (TRC), Baripada

The State Govt, has sanctioned funds for installation of Floating Musical Fountain and
Video Projection Show in Bindusagar, Bhubaneswar during 201 5-16.

Floating Musical Fountain and Video Projection Show at Narendra Pokhari, Puri has been
completed & started operation since 18" May 2017. The Laser Show has already started.

The State Govi has sanctioned funds for installation of Light & Sound Show at
Samaleswari temple, Sambalpur.

The State Govt. has sanctioned funds for installation of Floating Musical Fountain at
Kusum Tank Jajpur.

Odisha Tourism Portal
The Odisha Tourism official website “www.odishatourism,.gov.in” containg exhaustive

information about the State. To facilitate the tourists to plan their visit to Odisha with online

booking of hotels & tour packages, another website “www.panthanivas.com™ has been
launched.

Guide Training Programme

To create adequate trained manpower to take guiding as a profession in the State, Odisha
Tourism has imparted training to 1154 youths till 2017-18.

Eco=Tourist Guide/ State Level Guide Training Programme

Under the Scheme of Capacity Building Training Programme for local youths under
Odisha State Youth Policy-2013, 77 local youths in Eco-Tourism areas have been trained

a3 Eco-Tourist Guides & 121 youths have been trained as State Level Guides for escorting
& puiding to the tourists. [t is also facilitating gainful employment to the unemployed local
youths. The [ITTM, Bhubaneswar has been azsigned for such training programmes.
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8.6 Hospitality Related Training Programme

Under Skill Development Training programme of Odisha Skill Development Authority
(OSDA), Govt. of Odisha, 920 nos. of youths have been trained in hospitality related trades
like F & B Service, Food Production, Bakery & Patisseric & Housckeeping Utility. State
Institute of Hotel Management (SIHM), Balangir has been assigned for such traming
pProgramme.

Under the CBSP Scheme, Hunar se Rozgar Tak (HSRT) training programme launched by
Ministry of Tourism, Govt. of India, New Delh, %00 persons in the field of hospitality
related trades like Multi Cuisine Cook, Food & Beverapge Service-Steward, Room
Attendant and Craft Baker are under training dunng 2017-18. 11 nos. Tourism Institutions
have been empanelled and entrusted for such training programme.

8.7 Tourism & Travel Trade related Training Porgramme

Under Skill Development Training programme of Odisha Skill Development Authority
(OSDA), Govt. of Odisha, 200 nos. of youths have been trained in Tourism & Travel Trades
like Ticket Reservation Assistant, Tour Assistant and Tourizm & Travel Executive, [TTM,
Bhubaneswar has been assigned lor such training programme.
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Safety and Security of Tourists & Beach Cleaning

Safe, secure & hassle free movement of tourists within QOdisha is the top most priority.
Puri being the hub of tourist movement, the State Govt, has taken the following measures.

. 100 nos, of Life Guards have been deploved along the Sea Beach, Puri by the Home Dept.

The Life Guards are controlled by SP, Pur and monitored by Fire Services to prevent
drowning death and to protect lives of tourists at Sea Beach, Puri,

. 10 nos. of Life Guards Associations of Puri Sea Beach front having 266 nos. of private

Life Guards of Nolia commumty people have been deployed in Sea Beach, Puni to look
after the safe guard of the tourists. They have been imparted rescue and life savings
traming and hospitality training by Tourism Dept

For better idenfification of these Life Guards, Tourism Department has given a dress of
international code Le. vellow and red color T=shirts.

Most of the time, Tourism Dept. is ornganizing awareness campaipn on the beach for safe
sea bath to check the drowning deaths and beach cleaning.

. 22 nos. of Signages in three languages like Odia, Hindi & English have been installed at

Sea Beach, Pur for awareness of safe sea bath of tourists. The tourists are advised to take
the help of Life Guards during sea bath and not to venture the sea with intoxication etc.

. Tourist Police patrolling have been introduced in Puri-K.onark and Puri-Satapada route. 4

nos. of Tourist Police patrolling vehicles have been engaged for the purpose.

Home Dept. have created 8 Tourist Police Cells at eight nos. of Police Stations in the state
like at Sea Beach Police Station, Brahmagiri Police Station ( at Satapada), Konark Police
Station ( at Chandrabhaga)in Puri Police District, Nandankanan Police Station, Dhauli
Police Station, Shree Lingaraj Police Station in UPD, Bhubaneswar, Gopalpur Police
Station in Berhampur Police District, Chandipur Police Station in Balasore Police
Dnstrict.

Tourist Police Cell at Sea Beach Police Station, Puri is functioning since Nabakalebara-
2015 and Tourist Police Cell at Dhauli Police Station is also functioning sitce 2016 to
redress the grievances of tourists.

49 Mos. of Life Guards (Moliaz) of Gopalpur Sea Beach have been covered with Insurance
of Rs.1.00 lakh each with United Insurance Co. Ltd.

In view of visit of tourists to PVTGs areas, an advisory for visit of international tourists to
PVTGs has been implemented.

Tourist Emergency Fund of Rs.1.00 Crore has been created to provide financial
asgistance to the tourists during disaster situations.

Beach Cleaning; Bs. 1.00 Crore has been spent for cleaning of Sca Beach at Pun.
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9. APPROVAL OF TOURISM RELATED PROJECTS & EXCURSION

AGENTS

9.1 Approval of Tourism Related Projects
Approval of Tourism related project is a regular activity of Tourism Department. The
project fulfilling certain criteria and standards are given approval by Special Single
Window Clearance Committee (SSWCC) and Special Single Window Clearance
Authority (SSWCAL
5 (Five) nos. of Tourism Related Project proposals have been approved by S5WCC and
SSWCA, In total, 39 (thirty nine) nos, of Tourism Related Projoct proposals have been
approved by said committee.

9.2 Recognition of Excorsion Agents
One existing Travel Agent has been renewed as “Excursion Agent” during the year 2017-
18. Intotal, 108 nos. of Travel Agents have been recognized as “Excursion Agent”,

10. PLAN OUTLAY

10.1 Tourism is a highly capilal intensive industry which requires a lot of invesiment. To
augment the objectives and match the state share, the plan allotted is not only inadequate
but also handicaps creating desired infrastructure and promotion. The private sector hasa
great role to play in augmenting the efforts of the public sectors, especially in creating the
tourist facilities. The Department of Tourism has to ensure required infrastructure for
luring maore investment by the private sector. Similarly, the Department of Tourism has to
take the lead in organizing events & activitics and undertake aggressive marketing and
publicity campaign in association with the travel trade and the hospitality industry.

10.2 Plan and Programme
During 2017-18, an outlay of Rs. 15303.00 lakhs was provisioned.

While implementing the proposed plan and programme during 2017-18, emphasis was

given on the following thrust areas:

i)  Completionofthe ongoing projects

ii) Projecting Odisha in the domestic as well as in the overseas market as a favoured
tourist destination through appropriate publicity and marketing including launching
of special campaign.

i) Creating appropriate environment for attracting private sector investment in a big
way by suitable policy initiatives and a synergy of activitics at the government level.

iv) Restructuring the Department to increase functional efficiency, social responsibility
& financial accountability by restructuring the Tourism Department to make it more
vibrant and dynamic.
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10.3 1™ PLAN OUTLAY AND EXPENDITURE

Name of the 1203 014 201e=18 516 =17
2
L Plas
el : i i i
1 | L] 4 5 [ T 3 ® ] 1

1= Tirarise J0ES Q0 | IS0 | S9I6AD | &7 aIHLOE L] DOHLDG Q0L TaRa g | THUI.0n
Agcommedition
L02= Tonst 1000 50 ESE.A] SO0 | SOLDE - - - -— - =
Acenmmedation
(S Maiching
oirivating)
Taial S0SDD | WWL40 | SA2§40 | SYTEAD SEa Sl F0d 30 100 TEAL0D | TEYRA0
Hd-Promren amd | 86000 | 2EMLO0 | HQSOD | 26594] 212500 1T 11000 ERRLN] 4Il[|.I]l[I_ 4] HLG0
Pabtics
33 in developmest - - an - J14582 a1 44 151445 117600 - -
uf Toamrsi
mifastructooe for
destimticn:
CP | L87 10007 an = - - - . 1000 Doy =
Tetal GSESOT | B0 A | RESTAD | HIASHY | ESATRSS | 12ESSAT | L3445 | 1AZREOD | 14medan | 1180300

10,4 APPROVED OUTLAY & EXPENDITURE FOR 2012-13 TO 2017-18 & ANNUAL

OUTLAY FOR 1018-19
R in lakk
Mame of the Scheme 2017-18 201819
(2012-2017) Outlay Expenditure Outlay
1 2 3 4
102- Tourist ®730.00 E730.00 GO0, 00
Acccommodation
102= Tourist —_— —_— —_—
Accommodation (State
Matching contribution)
Sub-Total BT730.00 E730.00 Qa0 00
104=-Promotion and G282,00 G282.00 T23R.04
Publicity 291.00=(5) 201.00
CS5 to development of —_ —_ -
Tourist infrastructure
for destination:
CP JO00 00 — FOH_
TOTAL 18303.0:0 1530300 1983804
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10.5 SUMMARY OF PROGRAMME EXPENDITURE FOR THE YEAR-2017-18

]
No. | NAME OF THE SCHEME HEAD OF AKC BUDGET
PROVISHIN
1 2 3 4
1 BARISTHA NAGARIKA | 323452 TOURIEM.PEOGRAMME EXFENIHTURE-STATE SECTOR ]
TIRTHA YATRA YOJANA | SCHEMES-STATE SECTOR-SI-GENERAL-104-FROMOTION AND
PUBLICTTY=3117-BARISTA NAGARIKA TIRTHA YATRA YOJANA-
20I-0THER CHARGES (woted).
2 DEVELUPMENT AND | 352-3452- CAPITAL OUT LAY 0N TUURISM-PROGRAMME (Ter)
MANAGEMENT OF EXFEMDITURESTATE SECTOR SUHPMESSTATE SECTOR=} =
TOURIET TOURIST INFEASTRLUCTURE=L02= TOURIST ACCOMMODATION-
INFREASTRUCTURE | 46k TOUTRIST ACCOMMOTFATION S TeTeCONSTRUCTION OF
TOURIST ACCOMMMODATION (voded).
1 GRANTS TO STATE 235 2=TOURIEM.PEOGEAMME EXFENINTUEESTATE SECTOR 133
INSTITUTE OF HOTEL | SCHEMESSTATE SECTOR-S{=UGENERAL-] (M=FROMMOTION AMND
MANAGEMENT PUBLICITY-1470-TOURIST INFORMATION AN FUBLICITY 21053-
BOLANGIR GRANT N AID TO FOOD CRAFT INSTITUTE BOLANGIR
02 | <Gramt hﬂjdmmsd.r-hﬂlﬂﬂ,{mhiﬂlﬂ-ﬂmhﬁﬂ
Gm“ﬂ!'-lnn-ﬁaltﬂ- s 30,00, Dilavobed)
4 | PUBLICITY OF TOURISM| 32-3433- TOURISM-PROGRAMME EXPENIHTURE-STATE SECTOR 51999
SCHEMESSTATE SECTOR =fm EMER AT =R OB OTICM AND
FUBLICITY= 4 M=THIEIST INFORMATION AND FUBLMITY =1 1004=
ADVERTISNG SALES AND I‘EIE]'.J'DT‘I"@L
= SAFETY SECURITY & 323452 TOURISM-PROGEAMME EXPFENDITURESTATE SECTOR i
SANITATION SCHEMES-STATE SECTOR-S0-GENERAL-1 GFROMOTION AND
PUBLICTTY-1470-78661 safisty security and snitstion (vaied),
[ NMEW TOURISM POLICY | 32-3452- TURISM-PROGRAMME EXPENDITURE-STATE SECTOR L
AND CRITICAL GAF | SCHEMES STATE SECTOR-SILGENERAL-1 04 FROMOTION AND
FUMND™G MIBLICITY=14M=Ta66ENEW TOUTRISM POLICY AND CRITICAL GAP
FUNTHNG {woted).[Token amount proposed])
T TOURIEM =TRAINING | 323452 TOURISM-FROGEAMME EXPENDITURESTATE SECTOR 1%
AND CAFACITY SCHEMESSTATE SECTOR =Bl ENERALs] (H=FROM O TIMN AND
BUILIDIMNG FLBLICITY-147-TOURIST IMFORMATION AND PUBLICITY -FE5L4-
TRAINING PROGRAMME FOR CAPACTTY BUILDING (voted).
T | INFORMATION 323432 CAPITAL OUT LAY ON TOURISM-PROGRAMME 109
TECHMNCLOGY AND EXFEMDITURESTATE SECTOR SCHEMESSTATE SECTOR=}]=
E=GOYVERNANCE TOUIRIST INFRASTRLUCTURE=L 02 TOURIST ACCOMMODATION-
|46k TOURIET ACCOMMODATION «=TEX45 INFORKMATHIY ANIF
TECHENLOGY INFRASTRUCTURE. (voted).
] INFORMATION, 12-34352-TOURISM PROGRAMME EXPENDITURE-STATE SECTOR 1
EDUCATION AND SCHEMES-STATE SECTOR=0SGENERAL=] (M=FROMOTION AND
ACTIVITIES Activities.(Vobedl-2017-18 Re. 2,91,00,0004 puppleseniary}
TOTAL STATE PLAN 153038
L PILGRIMAGE 325450 CAPITAL OUT LAY ON TOURIEM-PROGRAMME M)
REJUVENATION AND | EXPENDITURE-CENTRAL SECTOR SCHEMES-STATE SECTOR -0i-

SPFIRITUAL TOURIET INFRASTRLUCTURE=L 02= TOURIST ACCOMMODATION=
ATUGMENTATION | @653 I TECONSTRUCTION OF TOTURIET ACCOMMMODATION
DRIVE{PRASAD)} [Cenitrad Flan) §voled].

GREAND TOTAL 15303
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10.6 PROGRAMME EXPENDITURE BUDGET PROVISION OF TOURISM
DEPARTMENT FORTHE YEAR 2018-19 B i
8l | Mama of the Scheme.) Sub Head of Account Budget
Ne. schoma provision
i INFORMATION, EDUCATION | 32=Mis  TOURISE-PROGRAMME — EXPENDITURESTATE  SECTOR | 288.04
AND COMMUNICATION SCHEMES-STATE SECTOR-A(GENERAL-104-PROMOTION AND PUBLICITY-
ACTIITIES Friformalios, Education and Comsuiicalion=TE15 = fkmmalos, Educalion
and Commiunicaton Aclivilias, P-'-'IH:HI:I-EIMT-‘I-B-. = R, 2.6 00,000
N _ (pplementary]
7 | BARISTHA MAGARIKA 32350 TOURISM PO GRANME EXPENDITURE-STATE SECTOR SCHEMES | 1100,00
TIRTHA YATRA YOJANA STATE SECTOR-SI-IENERAL-1 M-PROMOTION AND FUBLICI TY-311T-
HARIETA MACEAAKA TIRTHA YATRA YOUANA-MF-OTHER CHARGES
feoind), 201B-18
1 | DEVELOPMENT AND 35N CAPITAL DUT LAY ON TOURISN-PRACGRAMME EXPENCUTURE- | 500,00
MANAGEMENT OF STATE SECTOR SCHEMESRSTATE SECTOR 1. TOUREST
ToURIST FFRASTRLCTLRE102: TOURET ACCOMEODATION1458 TOURET
ACCOMMODATION T0TE-CONSTRUCTION OF TOURIST
INFRASTRUCTURE ACCOMMMCOATION [voted], 201813
BAMA AT SAKHIGOPAL %JEES :lmﬁﬂmMnmﬁnTn%-:m%r 700,00
OF RAHULARARA SARHFFGPAL (wisd 201818
5 GRANTS TO ETATE .i-Ii“TUTE FHEETOUREEM-PROGRANME EXFENDITLURE-STATE SECTOR SCHEMES- 1m.m
STATE SEC TR I=EENERAL (4P ROMOTION AND PUBLICITYe] 470
OF HOTEL MANAGEMENT | rourtst InFoRMATION AND FUBLICETY =31083GRANT IN A2 TO EOOD
EOLANGIR CRAFT INSTITUTE BOLANGIR (voled). 2018-19
921 -Tranl I Ml lrwards Saler- Fa, 108,50 5000 & D18-0rart In Aad
CanaralMor=Salaryi=Fa 34 10 000 uied].
KALINGA NSTITUTE OF | 2e=052= TOURISM-PROGRAMME EXPENDITURESSTATE SECTOR
SEFEMES BYATE SECTOR-BI-CEMNERAL-1 045 AWD PLBLICIT
§ | PEACE AND CONFLICT | S5zmcaLiwian INSTITUTE OF PEAGE AND CONFLICT RESOLUTION » 200ca- | 50000
RESOLUTION OTHER CHARGES (wobsdl 20815
T | PUBLICITY OF TOURIEM 12-3 5 TOURIEM-PROGRANME EXPEMDITURE-STATE SECTOR
SCHEMES-STATE SECTOR-30-GENERAL-104-FROMOTION AND PUBLICITY- 'm
1EM-TOLREST IMFORMATION AND PUBLICITY -11005-ADNVERTISIHG SALES
AHD PUBLICITY (volad), 2018-13
8 | wew TouREm POLICY AND | Token amount 0.0
CARETICAL GAP FUNDNG
{ TOKEN AMOUNT)
SAFETY SECU T2=34 55 TOUR| EMP ROGRAM ME EXFENDMURESTATE SECTOR
¢ SANITATION RITY AND SCHEMES-STATE SECTOR-A0GENERAL-104-"ROMOTION AND PUBLICITY= | 200.00
T30 mmmumbm}mnu
32=E2-TOUR| SM-PROGRAMME EXPEND| TURE-STATE SECTOR SCHEMES-
10 | SAND ART MUSEUM BTATE BECTOR-B-BENERAL-1 4-PROMOTION AND PLEILICITY 1emo-TouRET 200,00
IFCRMATION AND PUBILIC ITY-TRERG=GANDART MLISELM tvoted 211 =18
- T35 TOURIS W ROGRAMNE EXFENDITURGSTATE SECTOR
f m mg AND SCHEMES=STATE SECTOR30=GEMERAL 1(H-PROMOTION AND PUELICITY= 1m
HEM-TOURIST INFORMATION A%D PUBLICITY Ta514-TRAINING
PROGAAMME FOR CAPACITY BUILDING {voled), 201818
12 | INFORMATION TECHNOLOGY | 2245 anwwmmm%mmumm- 100,00
STATE SECTOR SCHEMES-5TATE SECTORH= T
AND E-SOVERNARLE FFRASTRUCTURE-10Z- TOURET ACCOMMODATION-1465- TOURET
ACCOMMODATION R345-INFORMATION ARD TECHEMLDGY
WFRASTRUCTURE, [veisd), 201818
TOTAL STATE PLAN 16836.04
i3 FAILGRIMACE REJUVENATION | 32-5453 CAFITAL OUT LAY ON TOLIRISM-FROGRANMME EXPENDITLIRE- 3000,00
AND SPIRITUAL AMGMENTATION | CENTRAL SECTOR SCHEMES-STATE SECTOR =0t TOUREET
DRNE(PRASADI-CENTRAL PLAN | INFRASTRUCTURES02 TOUREST ACCOMBODATIONS 46837078
COMSTRUCTION OF TOUREST ACCOMKKODATION (Cantral Plas) feslad), 2018298
GRAND TOTAL 19838.04
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11. ACCOMODATION FACILITIES

Tourism Units operated by Deptt. Rooms/Beds
1. Panthasala, Nrusimhanath 05/16
2. Tourist Complex, Atri 0620
3. Yatrinivas=cum=Cyclone Shelter, 1320
Chandaneswar,
Tourism Units aperated by OTDC Rooms/Beds
1. Panthanivas, Bhubaneswar S4/108
2. Panthanivas, Puri 54/118
3. Panthanivas, Cuttack 28756
4, Panthanivas, Barkul 3572
5. Panthanivas, Sambalpur J4/68
&. Panthanivas, Rambha 18/44
7. Panthanivas, Gopalpur | 840
8. Panthanivas, Taptapani 11/28
9. Panthanivas, Chandipur 41/94
1. Panthanivas, Rourkela 32/68
11.  Panthanivas(TRC), Balasore 0816
12, Panthika, Dhauli, 0306
13. Yatrinivas, Konark 46/ 100
14. Yatrinivas, Satapada 25/50
15,  Panthasala, Panchalingeswar 30/70
16, Aranya Nivas, Chandbali 16/38
17. Panthasala, Chandaneswar 20/58
18.  Panthanivas, Paradecep. 09/18
19.  Panthanivas{TRC) Kconjhar 14/28
20. 4 Conference Hall

Panthika, Khandagiri
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12, ORGANISATION CHART

Minister
i
Commissioner-Cum=Secritary
:
Director & Addl. Secretary Specinl Secretary

1

Joimd Degaty FA—cum=lieputy | Joint Director of Deputy Deputy Under Under
Secreinry | Secretary Seeretmry Taurism=cum=- DMrector of Directer, | Secrctary| Secretary

Dspaty Tourizme- Taurism
Secretary cum-Dieputy | (Flebd)
Secretary
!
MAssistant DMrector of Toorism= 1 Assistant Asglatamnt Asgistant Assistamnt
Director Director DMrector Director

of Tourism = IL (Statistics) i{Hesearch) {Production)

|
4 Bections & Cells
Coordination Section, Establishment Section, TSP { Production, Statistics & Research ,
Sectiom, Accounts Section Photography, Audio Visual ,
Computer & Project Monltoring .
R TI & Grievance )
35 Tourist (MRces 7 Towrist Counters 62 Tourism Units
{30 in 30 districts, 2 Destination & 3 Outside the {3 inside the state and 4 (32 under DoT &
State) mutside 30 under PFF)

Chdizkia Towrism Development Corporation Lid.,
having 20 Tourlsm Units
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Buddha Head at Hatnagn Dangaria Kandha

Ecolourism complex, Baghamunda, Salkaska
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